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Facility Profiles:
When our readers want to know what works,
they look to those who’ve gone before to try
out new products, services and ideas. 
Each issue of Recreation Management offers
detailed case studies that take a look inside
the doors of facilities across the country to
examine how these best of the best are 
finding success. 

Product and 
Literature Showcases:

Products and services, catalogs, brochures,
books, Web sites and other resources are the
lifeline of the managed recreation, sports and
fitness facilities market. In every issue, we
showcase a comprehensive roundup of new 
and existing products grouped by category.
Pictures and descriptions help show readers
how these products can work for them, with
reader-service numbers, the supplier’s phone

number and Web site address encouraging
prompt and direct reader contact.

Facility Managers in Every Market
Segment Turn to Our Targeted Editorial
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Designed as an essential resource to 
facility managers in every market segment,
Recreation Management is an indispensible
tool readers turn to time and again to stay 
on top of industry developments and 
knowledge to help manage their 
own facilities.

Each month our editorial pages look 
behind the scenes at cutting-edge facilities, 
programs, projects and people. We cover
significant industry issues and trends in
depth. And, of course, we also provide a
closer look at the latest products and 
services available to facility managers 
in every market segment. 

Feature Stories:
Each issue contains feature stories covering
the latest issues and innovations, products
and trends. Our staff of professional writers
have the inside scoop and take a creative
approach to give readers a deeper look at the
ins and outs of their market, helping them
maintain a competitive edge.

Specialized Columns:
From interviews with those who’ve beaten the 
odds to succeed at their facilities to thought
leadership from design experts and more, we
cover the major market segments with targeted
editorial coverage through specialized columns.
Each issue includes columns targeting specific
market segments, offering advice from thought
leaders, examining the successes and advice 
of other facility managers, and much more. 

READERS RELY ON RECREATION MANAGEMENT FOR THE LATEST IDEAS AND 
KNOWLEDGE TO HELP SPUR SUCCESS FOR THEIR OWN FACILITIES AND PROGRAMS!

The RecReport e-Newsletter:
The RecReport e-newsletter provides up-to-the-minute coverage of industry trends and
news, as well as an immediate connection to our most recent issue. Readers can also
connect to the latest industry buzz compiled in the News Gallery on our Web site.

Dear Recreation Management Subscriber,

Your September 2008 digital edition of Recreation Management is now available. 
Simply click here to begin reading this issue,or click on the feature stories or columns below to read specific articles:
FEATURE STORIES
SPECIAL REPORT:

Complete Guide to Sports Surfaces and FlooringPLAY HARD
The Latest in Playground Philosophy, Design and ComponentsBEYOND THE CAMPFIRE
Summer Camp Sports Head Mainstream

ADULTS ON ICE
Grow Your Programming by Appealing to Grownups

FACILITY PROFILES
SPLASH PLAY AREA

The Only Water Feature in Town
WATERFRONT REDEVELOPMENT

An Urban Work in Progress
GREENER GREENS

A Signature Golf Course Nestled in the Scenic Mountains

GUEST COLUMNS
NATIONAL SWIMMING POOL FOUNDATION

Preventing Recreational Water Illness Outbreaks OPERATIONAL EXCELLENCE
Optimizing Staffing Levels in Food Courts

AQUATIC MAINTENANCE
Three Measures of Sanitizer

PRODUCT SHOWCASES
Restroom & Building Structures
Sports Equipment
Crowd Control, Security & Safety
New Products
Problem-Solver Product Ideas

Best Regards,
Chris Belbin, Publisher

Click here to read 
our digital edition

LOOKING FOR 
PRODUCTS TO BUY?

Click here to read
articles on our web site
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EFFICIENT ENCLOSURES

ATRIA Commercial Pool Enclosures has

improved its efficiency by assembling the

enclosure’s superstructure and framing mem-

bers in CCSI International Inc.’s manufactur-

ing plant, and welding connections into the

largest pieces possible in a controlled environ-

ment. The superstructure is stronger and

shortens field installation time. Additional

features include: choice of baked-on color-

coated superstructure and framing members,

electric opening roof system, insulated light-transmitting polycarbonate roof glaz-

ing, and sliding glass doors with screens. Delivered on company trucks. Design

assistance and installation available on request. 

CCSI INTERNATIONAL INC.: 800-537-8231

Write 341 on reader inquiry fax card

www.ccsiusa.com 

SWIM SHOP

The new 160-page Recreation Supply Company

commercial swimming pool catalog offers almost

any item you might need for your pool facility,

aquatic athletics or swim programs. Many new and

updated items have been added for 2008. Ordering

is easy and convenient. In-stock orders are typical-

ly shipped within one business day.

RECREATION SUPPLY COMPANY: 

800-437-8072

Write 342 on reader inquiry fax card

www.recsupply.com 
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MOVEABLE GUARDS

Spectrum Products offers a new portable lifeguard chair

made of recycled high-density polyethylene material with

colorants and UV inhibitors. The Mendota ships with little

assembly required, is resistant to corrosive substances,

does not absorb moisture, will not rot, splinter or crack,

and is available in two sizes. Umbrella and rescue tube

holder included.

SPECTRUM PRODUCTS: 800-791-8056

Write 343 on reader inquiry fax card

www.spectrumproducts .com 
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HELPING HAND

Aquatic Access Inc. builds water-powered lifts that

provide access to pools and spas for handicapped

and elderly people, including those requiring

heavy-duty lifts and larger seats. Powered by the

environmentally friendly and readily available

power of ordinary city water pressure, each Aquatic

Access lift is built to fit the pool where it is to be

used. Every lift includes all necessary components

for a complete installation in its base price.

Aquatic Access offers the tried and true way to

provide the least expensive ADA-compliant access

to aquatic activities for everyone.  

AQUATIC ACCESS INC.: 800-325-5438 

Write 344 on reader inquiry fax card

www.aquat icaccess .com 
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LIFE SAVERS

Say goodbye to unpleasant

odors, bacteria, mold and

mildew. Aquam’s new life vests

are treated with an antimicro-

bial agent. Designed to keep

an unconscious person’s head

out of water in calm conditions

and assist them in rough water, the Aquam vest offers the best features: head

support floating collar with safety grab loop, two-color design for easy sizing,

waist belt and crotch strap with side-release buckles and corrosion-proof zipper.

AQUAM AQUATIC SPECIALIST INC.: 877-766-5872

Write 346 on reader inquiry fax card

www.aquam.com 

COATING SOLUTION

The Fibre Tech process is one of the most

durable coatings produced for today’s

pool renovation needs. The Fibre Tech

coating is designed for any situation

that demands a seamless, waterproof

barrier that permanently adheres to any

structurally sound surface. Fibre Tech

can also help reduce the cost of your

pool maintenance, so you may benefit immediately from your newly refinished pool.

FIBRE TECH INC.: 800-393-7283 

Write 347 on reader inquiry fax card

www.f ibretechinc.com 

s

SOLAR POWERED 

Heliocol is one of the world’s largest solar pool heating manufacturers and creator of the

Individual Tube Design™. Heliocol’s 12-year warranty, full-flow design and commitment to

customer service are only a few of the rea-

sons it was chosen to heat the pools for

the 1996, 2004 and 2008 Summer Olympic

Games. Heliocol solar pool heating sys-

tems work in any climate and offer pay-

back in as little as three to five years.

Save thousands on your pool heating bills

with Heliocol Solar Pool Heating.

HELIOCOL: 727-556-0804

Write 348 on reader inquiry fax card

www.hel iocol .com 
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s RESCUE TUBE

Recreonics offers a traditional wrap-around tube designed for beach, lake and swimming pool

rescues. This rescue tube can be handed to a victim for a close-in assist, used to reach a

struggling victim without contact or to tow a passive unconscious victim. Made of closed-cell

ensolite foam covered in a heavy-duty red vinyl skin with a 49-inch tow line with 28-inch

looped end and quick-release buckle.

RECREONICS: 800-428-3254

Write 349 on reader inquiry fax card

www.recreonics .com 
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Supplements & Special Reports
Offer Extra Coverage
SUPPLEM

ENTS & SPECIAL REPORTS

Strong Readership Guarantees Impact and Results
RECREATION MANAGEMENT readers decide when and how their facilities are changed, which new products and 
activities will be added, and what will be replaced. They decide what to buy and who to buy from – 97.4% are
involved in purchasing for their facilities.

The most important yardstick in measuring any magazine’s value is readership. RECREATION MANAGEMENT
has a privileged relationship with our readers who trust our content and value our credibility. Our latest
readership studies show:

• More than 6 out of 10 readers (62.1%) read 3 or more of the past 4 issues, 41.3% read all 4.
• 9 out of 10 (87.6%) read their copy in the first week.
• Nearly 9 of 10 (84.4%) readers are employed in management positions. 
• Nearly 9 of 10 (86.1%) have taken action in the preceding 12 months as a result of reading an article or 

advertisement in RECREATION MANAGEMENT.

Our exceptional, targeted supplements are committed to providing readers with deeper information on specific market 
subjects.  Throughout the year, we also include special reports and dedicated special issues to look deep within the industry
to provide even more extensive coverage for our readers.

2010 Targeted Supplements

2010 Special Issues

February
GUIDE TO AQUATIC CENTERS

April
GUIDE TO PLAYGROUNDS & 
PARK FURNISHINGS

July
GUIDE TO SPORTS FACILITY DESIGN

September
GUIDE TO RECREATION AND
SPORTS SURFACES

May
EIGHTH ANNUAL INNOVATIVE 
ARCHITECTURE & DESIGN AWARDS

June
FIFTH ANNUAL STATE OF
THE INDUSTRY REPORT

August
THE PROBLEM-SOLVER GUIDEBOOK

December
2011 BUYERS GUIDE & SOURCE BOOK



Special editions and supplements provide readers with deep information on specific topics. Whether it’s targeted 
supplements offering more detail on specific market segments or special editions providing expansive coverage of the
whole market, we present readers with many views – while providing advertisers specific tools to reach their targets.

PULL-OUT SUPPLEMENTS
GUIDE TO AQUATIC CENTERS - February
We examine the most critical information for readers planning new aquatic facilities or looking to improve existing
operations and programs, from the smallest to the most expansive.

GUIDE TO PLAYGROUNDS & PARK FURNISHINGS - April
From selecting playground components that get kids active and inspire their imaginations, to finding the right 
furnishings to fit the site, we take a look at some of the crucial steps needed to help readers get from site 
selection to the finished park!

GUIDE TO SPORTS FACILITY DESIGN - July
There’s a wide range of sporting facilities – and each takes its own careful planning to get it done right. 
We look at design issues as well as the best ways to equip a facility for sports, whether it’s hosting peewees or pros. 

GUIDE TO RECREATION & SPORTS SURFACES - September
Readers must stay on top of developments in recreation and sports surfaces and more to ensure their facilities are safe
and effective.  Our staff writers look below the surface to uncover the most effective methods and ease decision-making.

SPECIAL ISSUES
EIGHTH ANNUAL INNOVATIVE ARCHITECTURE & DESIGN AWARDS - May
Each year we rely on expert judges to select the cream of the design crop, uncovering the most creative solutions to
design challenges at recreation, sports and fitness facilities across the nation. Our May 2010 special issue will be an
archive-worthy collection of beautifully illustrated highlights of these impressive winners.

FIFTH ANNUAL STATE OF THE INDUSTRY REPORT - June
Building on our extensive industry survey, we’ll again consider trends in the recreation, sports and fitness industry. 
This much-anticipated issue is based on our annual survey of thousands of professionals in the field, showcasing 
what’s hot now, as well as the top concerns and challenges facing the industry.

2010 PROBLEM-SOLVER GUIDEBOOK - August
This special issue is custom-designed to help recreation, sports 
and fitness facility managers tackle their most persistent and 
universal challenges.  From ensuring playground safety to 
maintaining proper chemical balance in a commercial pool – 
and everything in between – this handy reference offers solutions
to facility managers’ most pressing problems. Readers appreciate 
this no-nonsense approach to finding ideal solutions 
for their facilities.  In 2009 they responded:

“The August issue was one of the best. The layout was great. 
It had me reading about other issues I would have passed over 
otherwise. The format makes for easy reading and 
covers the subject to the point. I learned a lot.”

“Just wanted to say nice job with the August issue. 
The Q&A with an ad on  the next page that connected to the 
article was great. Keep up the good work!”

Advertisers are invited to reserve full or half-page ads, along with a unique 
Problem-Solver feature. Our editorial staff will coordinate a compelling feature 
that addresses a common challenge encountered in recreation, sports and fitness 
facilities. Special rates for Problem-Solver features: $4,745 for an exclusive 
full-page feature & a full-page four-color ad; $3,675 for an exclusive half-page feature & half-page four color ad.

2010 Special Editions & Supplements
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